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“How can we re-imagine a
unit of curriculum so that it
is real world, relevant and
student-led.”

RULES OF PLAY Think big.




Done is better than perfect.

Feedback is fuel.

GREAT TEACHING

Hold your purpose tightly,
and your solution lightly.

Good things are often on the
other side of hard things.

GREAT
ASSESSMENT




What unit of work are you
WHICH UNIT? going to be leveling up?

Easy win.

GETTING What are the learning
objectives of your chosen

STARTED G




Learning Objectives

What do students need to know?
What do students need to be able to
do?

What are the key skills they’ll use?

PUBLIC
PRODUCT

Creativity

Innovative Problem Solving

Project Management

A

Enterprise Skills

Communication

5B

Critical Thinking

Curiosit
Y Adaptive Mindset

Assessment.

Celebration.




“How could you show me
what you know?”

BRAINSTORMING

Idea + Creation =
Ideation

“How could you show me
what you know*?”

(*...in a way that is Robot-
Proof)

IDEATION

The Cultural Conditions of
Ideation Play.




#1 Go Big. Quantity over quality.

#2 Go Wild.




Most good ideas sounded
crazy when someone first
thought of them.

Build on the thinking of

others to spark new ideas.

Documentary

#3 Go Together.

“What are 10+ (public)
products that students could
produce as assessment in your
chosen unit that would ‘show
you what they know’?”

Minecraft




Design and deliver an event

Write a proposal for a book
idea to be presented to a
publisher

SIFT, SORT
AND SELECT

Geocaching

HARVEST

THE MISSION




“The project is framed by a 1. The student has a
meaningful problem to be (Googleable) role.
solved or a question to 2. There is a public product.
answer, at the appropriate 3. The product has a purpose
level of challenge.” and an audience.

As a civil engineer, present
your scaled model of a new
classroom that would be
engaging and inclusive to
learn within to your school
leadership team.

As an entrepreneur, pitch an
innovative idea that makes
the world a better place.

The Tubric.

TUBRIC™ | bie.org
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Can you make it contextual?

As an entrepreneur, pitch an

innovative idea that makes
the world a better place.

As an entrepreneur, pitch an
innovative idea that makes
the world a better place.

As an entrepreneur, pitch an
innovative idea that makes
the school a better place.




Can you make the problem
more specific?

Can you make the product
more specific?

Can you make it personal?

As an entrepreneur, pitch an
innovative idea that makes
the school more sustainable.

As an entrepreneur, pitch an
innovative digital solution
that makes the school more
sustainable.

As an entrepreneur, pitch an
innovative digital solution
that reduces your carbon

footprint.




*or another topic approved by
your teacher

“Students engage in a
rigorous, extended process of
posing questions, finding
resources, and applying
information.”

Skeleton Overview

~ SUSTAINED INQUIR

A

In order to successfully
complete the Driving
Question, what will students
need to knowél o!; know how to
07




THE BEGINNING

CUimax

Ealling Ackion
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Rising Action
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Term1 Term2 Term 3 Term 4

Safety

Agency

Engagement
Motivation

Success

Opens up possibility.
Generates interest and engagement.

Amplifies a real-world connection.
Builds relationships and classroom
culture.




CELEBRATION Assessment.

Celebration.

Stakeholder Complexity Scale

Purpose =
Audience + Location +

Timing




Trade display/Expo School Market

7 7

Trade display/Expo Shark Tank

3 judges
School Authentic
. Decision Maker External Voice
Prizes? ?
es JUdges * Principal + Activator - Celebrity
+ Head of * Local * Alumni
School entrepreneur




If you don’t ask, you don’t

get.

Enterprising Curriculum Teacher PD
(1, 2 or 4 days)

Enterprising Curriculum Online 2024
- Term 3/4 (weekly from Sep 5th)

Enterprising Curriculum Online 2025
- Term 1 (weekly from Feb 6th - TBC)

hundvED About Innovations  Spotlights  Services  News Q '
HundrED Global
Collection 2024

The HundrED Global Collection 2024 features
100 of the most impactful and scalable
education innt ions from around the world.

Supported by Supercell

View and Download the Report

WHERE TO NOW?
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Community




ENTERPRISING

EDUCATORS'
NETWORK

e _ FEEDBACK IS FUEL

& Private group - 418 members
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A Wite something. About

The world of work s changing. 15 estimated
that the average 15-year-old wil have 17

B Livevideo &g Photofvideo 1y Pot ifferent obs over § diferet careers
(vcCrindle 2015).
For the first tme in history, employers are
Featured (1) dd | listing more enterprise han technical skils in
Job advertsements
A Future Anthing Thus, demand for crica hinking has increased
jachs, 2021-0 by 170% creativty by 62%, prosentation skils
Welcome to the Teachers of by 24%, and teamwork by 20%. ©
Enrepreneurship Netuork. Vet researeh shows tha over 30% of young -

We’d love your insights

Plus, we'll send
you a summary
of today’s
presentation
and resources!

Iiutureanything.com/future-fest-fast-feed-
forward/
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